
Marketing Opportunities
Although we do operate 5 radio stations in NW Washington, radio 
advertising is only a portion of the marketing options available to 
our clients. Take a look inside at our On-Air, On-Line and On-Site 
programs that can help you grow your business. 



Since we are known as the Cascade Radio Group let’s start by introducing our stations to you. 

Stations, listed alphabetically

KAFE: 104.1 FM. Adult Contemporary. Personality oriented and promotionally active KAFE offers our 
business partners huge signal coverage throughout NW Washington and SW British Columbia. Target 
Audience for KAFE is Adults 25-54. The audience composition is 65% female & 35% male.

KBAI: 98.9 FM 930 AM. Also known as “K-Bay”. Classic Hits. This station is heard on both the AM & FM 
dials. The signal reaches the greater Whatcom County area. Target audience for KBAI is Adults 35-54. 
The audience composition is 60% female & 40% male.

KGMI: 790 AM 96.5 FM. News Talk. This station is heard on both the AM & FM dials. The signal reaches 
Whatcom and Skagit County. Target audience for KGMI is Adults 35-64. The audience composition is 
50% female & 50% male.

KISM: 92.9 FM. Classic Rock. Personality oriented and promotionally active KAFE offers our business 
partners huge signal coverage throughout NW Washington and SW British Columbia. Target audience 
for KISM Adults 25-54. The audience composition is 65% male & 35% female.

KPUG: 1170 AM 97.9 FM. Sports Talk. The KPUG signal reaches Whatcom and Skagit County. Target 
audience for KPUG is Males 18+. The audience composition is mainly guys but sprinkled with some very 
enthusiastic female fans.



Several options are available as part of our On-Air offerings.

Radio Commercials: Nothing new or sexy here but they are time proven winners. Your custom made and 
produced message is placed in front of the desired audience urging them to patronize your business. By the 
way, no charge for us to write and produce that message.

Sponsorship Mentions: A shorter version of the above option. These :10 messages hit the highlights and can 
help your campaign build frequency without blowing up your budget. Used alone or in tandem with a 
traditional ad campaign these prove that good things do come in small packages.

Prize/Merchandising Sponsorships: This option marries your business to one of our on-air features or 
contests. Listeners play along or participate in order to win a prize…from your business. Great for new 
product introduction or ongoing branding this option is very popular and provides not only awareness but 
traffic to your business to sample your product or services.

Long Form Interviews:  Jump on board KGMI’s award winning Community Connection Show. A show that has 
aired every Saturday for the past 25 years. Your 9 minute segment allows you to tell your story in a way that 
no other form of traditional advertising can do. 



Station Web Sites: All 5 of the Cascade Radio Group Stations have web sites with advertising options including 
300 x 250 box ads and 728 x 90 Banner ads. In addition, all of our web sites offer expandable ads which roll 
down from the top of the page to attract attention and give more information than a typical display ad.

Video Pre-Rolls: Looking for the impact of video in your on-line advertising? Cascade Radio Group offers video 
pre-rolls on our web sites for listeners that choose to listen live and stream our stations. The first :15 before 
the audio starts can be your message. Each month well over 100,000 streaming sessions are launched via our 
web sites. 

Station On-Line Contest Participation: A very easy way to get involved with a digital presence is to become 
one of our Contest Sponsors. We routinely run contests on our web sites that offer prizes for participating. All 
of our sponsors get web site exposure and links from our contest page to their selected url.

Client Specific Sweepstakes or Quizzes: Trying to build your database, generate sales leads, increase your 
social media presence  or gather information about potential customers? A Sweepstakes or Quiz may just be 
what you’re looking for. This customized contest is hosted on your web site or social media platform and when 
it is done you get all the data. These can be promoted on your favorite Cascade Radio Station via advertising or 
through any other form of outreach that you choose. 

Targeted Display Advertising: Looking for an option to allow you to reach out on the World Wide Web and 
place your ad in front of potential customers? Cascade Radio Group can help by putting together a targeted 
display campaign for you. We can help you figure out who you want to reach, where they live and place your 
message in front of them. You just figure out how many impressions you want to make over what period of 
time and we’ll do the rest. 



Promo Stop: Available Monday-Friday for a 2 hour period. During that period one of our personalities will do 4 
“live breaks” from your business. These are usually in conjunction with a sponsors involvement in one of our 
promotions but can be done to promote a special event at a client location. There needs to be an incentive to 
help drive traffic. These events are promoted on air for a minimum of 3 days prior to the appearance.

Weekday Blitz: Available Monday-Friday for a 2 ½ hour period. During that period one of our personalities will 
do 5 “live breaks” from your business. In addition your business will receive 6 advertisements to air within one 
day of your event. Once again, there needs to be an incentive to help drive traffic. These events are promoted 
on air for a minimum of 3 days prior to the appearance. 

Remote Broadcast: A complete promotional and advertising package to help promote a special sale or event 
at your location. This option contains advertisements that can air surrounding your event along with 
promotional announcements informing listeners of date/time/highlights of your event. In addition, this is 
promoted on-line with both web site exposure and an email to our listener database. Your on-site event is 3 
hours long and includes 3 “live breaks” per hour for a total of 9 hosted by a station personality.


